
BEFORE THE PUBLIC UTILITIES COMMISSION 
OF THE STATE OF CALIFORNIA 

 
 

Application of Pacific Gas and Electric Company 
for Approval of 2013-2014 Statewide Marketing, 
Education and Outreach Program and Budget 
(U39M).   

A.12-08-007 
(Filed August 2, 2012) 

 
And Related Matters. 

A.12-08-008 
A.12-08-009 
A.12-08-010 

 
 
 
 

AMENDED RESPONSE OF SAN DIEGO GAS & ELECTRIC COMPANY (U 902 M)  
TO MARCH 1, 2017 ADMINISTRATIVE LAW JUDGE’S RULING CHANGING 

PROCEDURAL DEADLINES, SEEKING COMMENTS,  
AND SEEKING BUDGET INFORMATION 

 
 
 
 
 
 
 
 
 
 
 

 JOHN A. PACHECO  
 Attorney for 
 SAN DIEGO GAS & ELECTRIC COMPANY  
 8330 Century Park Court, CP32D 
 San Diego, CA 92123 
 Telephone:  (858) 654-1761 
 Facsimile:   (619) 699-5027 
 E-mail:  JPacheco@semprautilities.com 
 
 
 
July 26, 2017



1 

BEFORE THE PUBLIC UTILITIES COMMISSION 
OF THE STATE OF CALIFORNIA 

 
 

Application of Pacific Gas and Electric Company 
for Approval of 2013-2014 Statewide Marketing, 
Education and Outreach Program and Budget 
(U39M).   

A.12-08-007 
(Filed August 2, 2012) 

 
And Related Matters. 

A.12-08-008 
A.12-08-009 
A.12-08-010 

 
 
 

AMENDED RESPONSE OF SAN DIEGO GAS & ELECTRIC COMPANY (U 902 M)  
TO MARCH 1, 2017 ADMINISTRATIVE LAW JUDGE’S RULING CHANGING 

PROCEDURAL DEADLINES, SEEKING COMMENTS,  
AND SEEKING BUDGET INFORMATION 

 

I. INTRODUCTION 

On April 3, 2017, pursuant to the Administrative Law Judge’s Ruling Changing 

Procedural Deadlines, Seeking Comments, and Seeking Budget Information (dated March 1, 

2017) San Diego Gas & Electric Company (“SDG&E”) filed and served detailed summaries of 

its annual budgets for ratepayer-funded marketing, education and outreach activities for the 

period 2017-2019 (“April 3, 2017 Response”).  SDG&E also provided supporting work papers 

documenting the source and associated Commission authorization of the budget information. 

While preparing workpapers for its Test Year 2019 General Rate Case (“GRC”), SDG&E 

discovered errors in the April 3, 2017 Response, namely errors in the presentation of GRC-

authorized values, which impacts the calculations in the April 3, 2017 Response, as originally 

submitted.  As more specifically explained below, the imputed GRC-authorized values were too 

high.  To correct these errors, SDG&E is providing an entirely new response, including the 

corrected pages/line items, as described below. 
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II. EXPLANTION OF REQUIRED CORRECTIONS 

The error occurred in the calculations for the “SDG&E Marketing, Education and 

Outreach (ME&O) 2017 – 2019 Budgets,” including budget line items for “GRC – 

Communications, Research & Web” and “GRC – Residential Services.”  These values are 

generated by calculating an imputed percentage based on the authorized increases SDG&E 

received in its last GRC, which approved a settlement of the proposed increases.  The following 

is a detailed breakdown of how the error occurred for each affected line item: 

 GRC - Communications, Research & Web: The budget figures for this section 

can be found on rows 17 – 50 in column K (see page A-15 of Attachment).  In its 

last GRC, SDG&E requested $14,287k above a base year amount of $7,940k and 

settled on $12,500k.  The difference between the requested amount and base year 

amount equals $6,347k (requested $14,287k – base year of $7,940k = $6,347k).  

Thus, SDG&E received 71.8% of its requested increase (settlement of $12,500k – 

base year of $7,940k = $4,560k, divided by the requested change of $6,347k = 

71.8%).  The original response incorrectly calculated the imputed percentage as 

87% by simply dividing the settlement of $12,500k by the total requested amount 

of $14,287k.  This is incorrect because it calculated the percentage of the total, 

not the percentage of the incremental request, which overstated the total by 

$993,125 (see “Impacted Line Items showing magnitude of errors” chart below).  

Accordingly, SDG&E should have imputed the authorized ME&O components of 

the workpaper by multiplying 71.8% times the incremental request.     

 GRC - Residential Services: The budget figures for this section can be found on 

rows 52 – 81 in column K (see page A-16 of Attachment).  In its last GRC, 
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SDG&E requested $6,607k above a base year amount of $5,576k and settled on 

$6,000k.  The difference between the requested amount and base year amount 

equals $1,031k (requested $6,607k – base year of $5,576k = $1,031k).  Thus, 

SDG&E received 41.1% of its requested increase (settlement of $6,000k – base 

year of $5,576k = $424k, divided by the requested change of $1,031k = 41.1%).  

The original response incorrectly calculated the imputed percentage as 91% by 

simply dividing the settlement of $6,000k by the total requested amount of 

$6,607k.  Again, this is incorrect because it calculated the percentage of the total, 

not the percentage of the incremental request, which overstated the total by 

$354,770 (see “Impacted Line Items (showing magnitude of errors” chart below).  

Accordingly, SDG&E should have imputed the authorized ME&O components of 

the workpaper by multiplying 41.1% times the incremental request related to 

ME&O activities. 

 
Impacted Line Items (showing magnitude of errors): 

 

 

 

  

Labor Non Labor Total

GRC ‐ Communications, Research & Web Residential / Non‐Residential (128,150)$          (864,975)$         (993,125)$         

GRC ‐ Residential Services Residential (114,282)$           $        (240,488) (354,770)$         

(242,432)$          (1,105,463)$      (1,347,895)$      Change in Authorized Dollars in this Amendment compared to Original Response
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The following charts illustrate the errors for 2017: 

 

Original Response 
 

 
 

 
 
 

Amended Response (showing corrected figures in red) 
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The worksheets impacted by these errors include the following: 

o GRC ME&O Template:  lines 5-6 and 10 for 2017 and 2018 (see page A-2 of 
Attachment) 

o GRC WP 1a:  Authorized Incremental Activity columns G, H, and I have 
changed, which impact the Base + Incremental columns L, M, and N (see pages 
A-12 – A-13 of Attachment) 

o GRC WP 1b:  This is where the calculation errors occurred (see pages A-15 – A-
16 of Attachment) 

 

A new response reflecting the foregoing corrections is attached below (for ease of 

reference the Attachment is numbered A-1 through A-160).  All other portions of the response 

remain the same as in the original.  SDG&E apologizes for any inconvenience caused by these 

corrections.   

 

Respectfully submitted, 

By:  /s/ John A. Pacheco   
   

JOHN A. PACHECO 
Attorney for 

 SAN DIEGO GAS & ELECTRIC COMPANY  
 8330 Century Park Court, CP32D 
 San Diego, CA 92123 
 Telephone:  (858) 654-1761 
 Facsimile:   (619) 699-5027 
 E-mail:  JPacheco@semprautilities.com 
July 26, 2017 
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SDGE MEO 2017-2019 Budget_Amended Response July 25 2017  7/25/2017

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

A B C D E F G H I J K L M N O P Q

SDG&E Customer 
Outreach Funding 
Sources 

Customer 
Segment

Total  Comments

Labor Non Labor Total
Commission 

Authorization
Labor Non Labor Total

Commission 
Authorization

Labor Non Labor Total
Commission 

Authorization
2017 - 2019 Support Reference

GRC - Commercial & 
Industrial Services

Non-Residential 546,566$            158,473$            705,039$               546,566$        158,473$          705,039$               -$                        $            1,410,079 

GRC - Communications, 
Research & Web

Residential / Non-
Residential

1,588,403$         9,273,500$         10,861,903$         1,588,403$     9,273,500$       10,861,903$         -$                        $          21,723,806 

GRC - Residential Services Residential 898,167$            2,170,338$         3,068,505$           898,167$        2,170,338$       3,068,505$            -$                        $            6,137,010 

GRC - Customer Programs 
& Projects

Residential / Non-
Residential

-$                     135,711$            135,711$               -$                 135,711$          135,711$               -$                        $                271,422 

GRC - Other Office
Residential / Non-
Residential

128,117$            9,159$                 137,276$               128,117$        9,159$               137,276$               -$                        $                274,551 

GRC - NGV Program
Residential / Non-
Residential

5,209$                 876$                    6,085$                   5,209$             876$                  6,085$                    -$                        $                  12,170 

General Rate Case - 
Totals

Residential / Non-
Residential

3,166,462$         11,748,057$      14,914,519$         3,166,462$     11,748,057$    14,914,519$         -$                 -$                   -$                        $          29,829,038 

GRC budgets do not include overhead 
loaders.  Activities in this category include 
but may not be limited to mass and 
targeted communications, website 
management, customer research, social 
media and mobile applications for topics 
such as safety, seasonal efforts – summer 
and winter preparedness, outages, and 
general education about rates and rate 
changes; and the staff directly involved in 
the creation, development and 
implementation of these efforts. 

Energy Efficiency (EE) 
including EE IDSM

Residential / Non-
Residential

1,000,904$         2,297,600$         3,298,504$           
Pending approval of 
Advice Letter 2951-
E/2512-G on page 7

N/A N/A 3,298,504$            

 Preliminary Budgets 
per SDG&E's A.17-01-

014 EE Rolling 
Portfolio Business 

Plan filed January 17, 
2017 

N/A N/A 3,298,504$           

 Preliminary Budgets 
per SDG&E's A.17-01-

014 EE Rolling 
Portfolio Business 

Plan filed January 17, 
2017 

 $            9,895,512 

1) For 2017 budget reference tab name: 
"1-EE  Support" and annotated 
workpapers file name: "ROW #11 
SUPPORT AL 2951-E 2512-G.pdf". 2) The 
2018 and 2019 are Preliminary Budgets 
reference the annotated workpapers file 
name: "ROW #11 SUPPORT A.17-01-014 
EE BUSINESS PLAN.pdf".

Energy Savings Assistance 
(ESA) Program 

Residential N/A  N/A  $           1,200,000 D.16-11-022 OP 34 N/A  N/A  $           1,200,000 D.16-11-022 OP 34 N/A  N/A  $           1,200,000 D.16-11-022 OP 34  $            3,600,000 

Reference tab name: "2-ESA Support" 
and for the annotated workpapers file 
name: "ROW #12 SUPPORT D.16-11-022 
(CARE and ESA) OP 34.pdf".

California Alternate Rates 
for Energy (CARE)

Residential N/A  N/A 3,062,862$           D.16-11-022 OP 4 N/A  N/A 3,190,051$            D.16-11-022 OP 4 N/A  N/A 3,221,952$           D.16-11-022 OP 4  $            9,474,865 

Reference tab name: "3-CARE Support"  
and annotated workpapers file name: 
"ROW #13 SUPPORT D.16-11-022 OP 4 
and A.14-11-007 PROPOSED 
DECISION.pdf".

Per D.16-11-022 on page 295 and OP 108, 
SDG&E will file a conforming AL by March 
31, 2017 to request additional funds of 
$221,368 ($83,868 + $137,500) in 2017 
and $137,500 in 2018 which are not 
included in the 2017-2019 Total budget 
of $9,474,865.  Reference the annotated 
workpapers file name: "ROW #13 
SUPPORT D.16-11-022 page 295 and OP 
108 (additional funds request).pdf".

Statewide ME&O (ESA) Residential N/A N/A N/A D.16-11-022, pg 
166

N/A N/A N/A N/A N/A N/A N/A N/A  N/A 
Reference the annotated workpapers file 
name: "ROW #14 SUPPORT D.16-11-022 
page 166 (CARE and ESA).pdf".

Demand Response (DR) 
including IDSM

Residential / Non-
Residential

402,806$             $        1,243,851 1,646,657$           

D.16-06-029 
authorized 

$885,000 for the 
DR portion. The 

remaining 
$761,657 is 

pending approval 
of Advice Letter 

2951-E/2512-G on 
page 4

247,528$         $          605,000 852,528$               Pending A.17-01-019 254,954$         $          627,000 881,954$              Pending A.17-01-019  $            3,381,139 

1) For 2017 DR budget reference the tab 
name: "4-DR Support" and the annotated 
workpapers file name: "ROW #15 
SUPPORT 2017 DR PROPOSAL & D.16-06-
029 OP 26.pdf"  2) For 2017 IDSM 
reference tab name: "4-DR Support" and 
the annotated workpapers file name: 
"ROW #11 SUPPORT AL 2951-E 2512-
G.pdf".  3) For 2018 - 2019 DR budget 
reference the tab name: "4-DR Support" 
and the annotated workpapers file 
name: "ROW #15 SUPPORT A.17-01-019 
DR PORTFOLIO 2018-2022.pdf".

Statewide ME&O (EE)
Residential / Non-
Residential

N/A  N/A 2,654,111$           
D.16-09-020 OP 6 

and 7 and AL 3025-
E/2542-G on page 2

N/A  N/A 3,213,348$            
D.16-09-020 OP 6 

and 7 and AL 3025-
E/2542-G on page 2

N/A  N/A 3,213,348$           
D.16-09-020 OP 6 

and 7 and AL 3025-
E/2542-G on page 2

 $            9,080,807 
Reference the annotated workpapers file 
name: "ROW #16 SUPPORT D.16-09-020 
OP 6 & 7 and AL 3025-E 2542-G.pdf".

The Authorized Budgets are for the 
periods between October 1, 2016 
through September 30, 2017 per D.16-09-
020 OP 7. This effort is administered by 
DDB Worldwide Communications Group, 
Inc.

SDG&E Marketing Education & Outreach (ME&O) 2017-2019 Budgets

2017 2018 2019

 D.16-06-054
Section 6.8.1.2

2013$ 

 D.16-06-054
Section 6.8.1.2

2013$ 

 Not Expected to file
TY2019 GRC
Application

 until 
September 1, 2017 

The budget breakdown is based on the 
work paper groups from SDG&E's 2016 
General Rate Case.  However, unlike 
ME&O budgets planned for the non-GRC 
programs listed below that are more 
specifically defined, GRC proposes total 
forecasts to be incurred by business 
organizations, and once a GRC decision is 
rendered, the company operates under 
the total authorized revenue 
requirement, as adopted by the CPUC for 
its entire cost of service activities, as 
presented in the GRC.

SDG&E does not separately budget for 
marketing, education, and outreach 
activities, so professional judgement was 
used to include certain specific cost 
centers that do provide these services.
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1

2

3

A B C D E F G H I J K L M N O P Q

SDG&E Customer 
Outreach Funding 
Sources 

Customer 
Segment

Total  Comments

Labor Non Labor Total
Commission 

Authorization
Labor Non Labor Total

Commission 
Authorization

Labor Non Labor Total
Commission 

Authorization
2017 - 2019 Support Reference

SDG&E Marketing Education & Outreach (ME&O) 2017-2019 Budgets

2017 2018 2019

17

18

19

20

21

22
23

Statewide ME&O - Flex 
Alert

Residential / Non-
Residential

N/A N/A N/A N/A N/A N/A N/A N/A N/A N/A N/A N/A N/A

Reference the annotated workpapers file 
name: "ROW #17 SUPPORT D.15-11-033 
OP 1 CAISO FLEX ALERT TRANSFER 
PROPOSAL.pdf".

This effort is now administred by the 
CAISO (reference D.15-11-033 OP 1).

Statewide - Green House 
Gas (Electric) CA Climate 
Credit 

Residential / Non-
Residential

-$                      $                        -   187,500$                D.16-06-041
(OP 1, 2 & 4) 

-$                 -$                   187,500$                D.16-06-041
(OP 1, 2 & 4) 

-$                 -$                   187,500$               D.16-06-041
(OP 1, 2 & 4) 

 $                562,500 D.16-06-041

D.16-06-041 discontinued the statewide 
Climate Credit campaign and approved 
the continuation of IOU administrative 
activities (e.g. bill inserts) to provide low-
cost education. SDG&E filed an updated 
budget for those low-cost education 
activities in its testimony (FINAL Janke 
Update Testimony) as part of Application 
16-04-018, filed on November 8th, 2016. 

Dynamic Pricing Memo 
Account (DPMA)

Residential / Non-
Residential

-$                     -$                     -$                        D.07-04-143 -$                 -$                   -$                        N/A -$                 -$                   -$                       N/A -$                         N/A N/A

AMI (SmartMeter) 
Stakeholder Education

 Residential / Non-
Residential

-$                     -$                     -$                        N/A -$                 -$                   -$                        N/A -$                 -$                   -$                       N/A -$                         N/A N/A

AMI (SmartMeter) Opt-
Out (Communication and 
Office Support)

Residential / Non-
Residential

-$                     -$                     -$                        N/A -$                 -$                   -$                        N/A -$                 -$                   -$                       N/A -$                         N/A N/A

GTSR Marketing 
Implementation Plan

Residential / Non-
Residential

15,120$              64,400$              79,520$                 

 AL 2744-E-A on 
page 15 and 

Resolution E-4734 
OP 3 

15,119$          44,370$             59,489$                 
 AL 2744-E-A on page 
15 and Resolution E-

4734 OP 3 
 N/A  N/A  N/A  N/A  $                139,009 

Reference the tab name: "5-GTSR 
Support" and for the  annotated 
workpapers file name: "ROW #22 
SUPPORT AL 2744-E-A and RESOLUTION 
E-4734 OP 3.pdf".

The budgets are part of GTSR 2015-2018 
ME&O costs approved in Resolution E-
4734 OP 3.

                                    

A-3



A-4



A-5



A-6



A-7



A-8



A-9



A-10



A-11



2

3

4
5
6
7
8
9
10
11
12
13
14

A B C D E G H I J L M N

GRC ME&O Template Details (Summary on rows 2-11 and individual cost details begin on row 15)

GRC WP Group Labor Non-Labor Total Labor Non-Labor Total Labor Non-Labor Total
1OO009 Commercial & Industrial Services 546,566           158,473           705,039           -                    -                    -                    546,566           158,473           705,039           
1OO010 Communications, Research and Web 999,993           5,301,910       6,301,903       588,410           3,971,590       4,560,000       1,588,403       9,273,500       10,861,903     
1OO008 Residential Services 803,579           1,971,293       2,774,872       94,588             199,046           293,633           898,167           2,170,338       3,068,505       
1OO011 Customer Programs & Projects -                    135,711           135,711           -                    -                    -                    -                    135,711           135,711           
1OO012 Other Office 128,117           9,159               137,276           -                    -                    -                    128,117           9,159               137,276           
2100-3709 Low Emissions Vehicle Program 5,209               690                   5,899               -                    186                   186                   5,209               876                   6,085               

Total 2,483,464       7,577,236       10,060,700     682,998           4,170,821       4,853,819       3,166,462       11,748,057     14,914,519     

TY2016 GRC Base Forecast

Total imputed TY2016 Authorized ME&O 
activities. (Base Forecast + Imputed  

Authorized Incremental)
Imputed TY2016 GRC Authorized incremental 

ME&O activities.

2013$ 2013$ 2013$

A-12



15

16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56

A B C D E G H I J L M N

GRC WP Group
1OO009 Commercial & Industrial Services Labor Non-Labor Total Labor Non-Labor Total Labor Non-Labor Total
2100-3444 C&I Project Coordination (Pricing Challenge Only) 229,825           22,211             252,036           -                    -                    -                    229,825           22,211             252,036           
2100-3770 Customer Communications – Business 155,077           81,831             236,908           -                    -                    -                    155,077           81,831             236,908           
2100-3786 Customer Experience & Engagement C&I 161,664           54,431             216,095           -                    -                    -                    161,664           54,431             216,095           

1OO009 C&I Total 546,566           158,473           705,039           -                    -                    -                    546,566           158,473           705,039           

1OO010 Communications, Research and Web Labor Non-Labor Total Labor Non-Labor Total Labor Non-Labor Total
2100-0058 Customer Communications – Residential 304,275           3,760,718       4,064,993       61,068             2,421,894       2,482,962       365,343           6,182,612       6,547,955       
2100-3167 eServices (Pricing Challenge expenses only) -                    200,000           200,000           193,981           100,583           294,564           193,981           300,583           494,564           
2100-3168 Customer Insight & Analytics 263,670           1,247,350       1,511,020       333,361           1,449,113       1,782,474       597,031           2,696,463       3,293,494       
2100-3307 Creative Services & Branding 304,100           91,939             396,039           -                    -                    -                    304,100           91,939             396,039           
2100-4012 Advertising & Research 127,948           1,903               129,851           -                    -                    -                    127,948           1,903               129,851           

1OO010 Communications Total 999,993           5,301,910       6,301,903       588,410           3,971,590       4,560,000       1,588,403       9,273,500       10,861,903     

1OO008 Residential Services Labor Non-Labor Total Labor Non-Labor Total Labor Non-Labor Total
2100 -0040 Customer Service Market Strategies (Pricing Challenge only) 90,556             938,325           1,028,881       -                    90,556             938,325           1,028,881       
2100-3593 Marketing Residential 107,590           369,020           476,610           94,588             157,920           252,508           202,178           526,940           729,118           
2100-3675 Electric Transportation 212,047           199,799           411,846           -                    41,125             41,125             212,047           240,924           452,971           
2100-3839 Residential Services Customer Experience & Engagement 166,987           136,661           303,648           -                    -                    -                    166,987           136,661           303,648           
2100-4027 Residential Services Outreach & Education 226,399           327,488           553,887           -                    -                    -                    226,399           327,488           553,887           

1OO008 Res Svcs Total 803,579           1,971,293       2,774,872       94,588             199,046           293,633           898,167           2,170,338       3,068,505       

1OO011 Customer Programs & Projects Labor Non-Labor Total Labor Non-Labor Total Labor Non-Labor Total
2100-3777 Energy Efficiency Marketing -                    135,711           135,711           -                    -                    -                    -                    135,711           135,711           

1OO011 Cust Prog Total -                    135,711           135,711           -                    -                    -                    -                    135,711           135,711           

1OO012 Other Office Labor Non-Labor Total Labor Non-Labor Total Labor Non-Labor Total
2100-0004 VP Customer Services SVCS & STAFF (Pricing Challenge Only) 128,117           9,159               137,276           -                    -                    -                    128,117           9,159               137,276           

1OO012 Other Office  Total 128,117           9,159               137,276           -                    -                    -                    128,117           9,159               137,276           

Shared Service Cost Center 2100-3709 Labor Non-Labor Total Labor Non-Labor Total Labor Non-Labor Total
2100-3709 Low Emissions Vehicle Program 5,209 690 5,899 0 186 186 5,209 876 6,085
ck total 2,483,464       7,577,236       10,060,700     682,998           4,170,821       4,853,819       3,166,462       11,748,057     14,914,519     

Breakdown TY2016 Base Forecast ME&O Activities by workpaper group by cost center.

Breakdown of imputed TY2016 GRC 
Authorized incremental ME&O activities. (Ref. 
GRC WP 1b)

TY2016 Base Forecast

Authorized incremental ME&O Activities only 
as described within the original scope of our 

response.

Total imputed TY2016 Authorized ME&O 
activities. (Base + Imputed Incremental = GRC 
Authorized)

Total TY2016 Imputed Authorized ME&OTY2016 Base Forecast (2013$) TY2016 GRC Imputed Authorized ME&O
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4
5
6

7
8
9

10
11
12
13
14
15
16

A B C D E F G H I J K L M N O P

1OO009 Commercial and Industrial Services

TY 2016 Request
Settlement 

Authorized*

(Settlement - 
2013 Adj 

Rec)/Reques
ted Change

$5,789 $5,500 40%

There were no ME&O incremental activities included in the $484K requested increase for Commercial & Industrial Services workpaper group.

General Rate Case (GRC) Workpaper 1b Calculations:  
1OO009 Commercial and Industrial Services
1OO010 Communications, Research & Web
1OO008 Residential Services
1OO011 Customer Programs & Projects
1OO0012 Other Office
2100-3709 Low Emission Vehicle Program

* Reference D.16-06-054 pg. 131, and SDG&E Settlement Comparison Exhibit at pg. 10
Tables from SDG&E TY2016 GRC A.14-11-003 Exh. 101 SDG&E-14 Direct Testimony of Bradley M. Baugh.
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18
19
20
21
22
23
24
26

27
28
29
30
31
32

33

34

35
36
37
38
39
40
41
42
43

44
45
46
47
48
49
50

A B C D E F G H I J K L M N O P
1OO010 Communications, Research & Web

TY 2016 Request
Settlement 

Authorized*

(Settlement - 
2013 Adj 

Rec)/Reques
ted Change

$14,287 $12,500 71.8%

Incremental 
Change to 2013

[A]

Incremental Change 
Imputed amount based 

on settlement
[B] = (A x 71.8%)

$6,347 $4,560
Cost Center

$1,842,000 $1,323,384 2100-3168
$379,000 $272,292 2100-3168

$90,000 $64,660 2100-3167

$85,000 $61,068 2100-3167

$50,000 $35,922 2100-3167

$100,000 $71,845 2100-3167
$376,000 $270,137 2100-0058 $61,068 2100-0058 Sr. Communications Advisor

$255,000 $183,205 see =====> $61,068 2100-3168 Sr. Research Analyst

$2,870,000 $2,061,951 See below $61,068 2100-3167 Web Technologist

$19,000 $13,651 2100-0058
$281,000 $201,884 2100-0058

$6,347,000 $4,560,000

$2,695,000 $1,936,222 2100-0058
$175,000 $125,729 2100-3168

$2,870,000 $2,061,951

ME&O Incremental Activities (highlighted). ck Totals Lbr Nlbr Total
$588,410 $3,971,590 $4,560,000

Mass Media, Online, Direct Mail, Email, Bill Inserts 
cctr.  2100-0058 and Research cctr. 2100-3168

$85K ea. X 3 = $255K (1.0 FTE  Sr Communications Advisor; 1.0 FTE 
Sr. Research Analyst, and 1.0 FTE Web Technologist)

ME&O portion for Sr. Communications Advisor (2100-0058); Sr. 
Research Analyst (2100-3168)
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52
53
54
55
56
57

58
59
60

61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
77
78
79
80
81
82

A B C D E F G H I J K L M N O P

1OO008 Residential Services

TY 2016 Request
Settlement 

Authorized*

(Settlement - 
2013 Adj 

Rec)/Reques
ted Change

$6,607 $6,000 41.1%

Incremental 
Change to 2013

[A]

Incremental Change 
Imputed amount based 

on settlement
[B] = (A x 41.1%)

$1,031 $424

($438,000) ($180,128)
$98,000 $40,303

$582,000 $239,348

$75,000 $30,844
Lbr Nlbr

Lbr/NLbr $237,000 $97,467 2100-3593 $230,000 $94,588 $7,000 $2,879

$327,000 $134,479 2100-3593
$100,000 $41,125 2100-3675

$50,000 $20,563 2100-3593

$1,031,000 $424,000

Lbr Nlbr Total
ME&O Incremental Activities (highlighted). ck Totals $94,588 $199,046 $293,633
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89

90
91
92
93
94
95
96
97
98

99
100
101
102
103

104
105

A B C D E F G H I J K L M N O P
1OO011 Customer Programs & Projects

TY 2016 Request
Settlement 

Authorized*

(Settlement - 
2013 Adj 

Rec)/Reques
ted Change

$3,443 $2,854 18%

There were no ME&O incremental activities included in the $722K requested increase for Customer Programs & Projects workpaper group.

1OO012 Other Office 

TY 2016 Request
Settlement 

Authorized*

(Settlement - 
2013 Adj 

Rec)/Reques
ted Change

$871 $871 100%

There were no ME&O incremental activities requested in Other Office workpaper group.  
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108
109
110

111
112
113
114
115
116
117

118
119

120
121
122

A B C D E F G H I J K L M N O P
2100-3709 Low Emission Vehicle Program

TY 2016 Request
[A]

Settlement 
Authorized*

[B]

Imputed 
Percentage
[C] = (B/A)

$98 $98 100%

Incremental 
Change to 2013

[A]

Incremental Change 
Imputed amount based 

on settlement
[B] = (A x C)

$3 $3
6.2% of 
$3,000

ME&O Incremental Activities (highlighted). $3,000 $3,000 $186.00
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ALJ/MLC/ek4             Date of Issuance 6/24/2016 
 
Decision 16-06-041  June 23, 2016 
 
BEFORE THE PUBLIC UTILITIES COMMISSION OF THE STATE OF CALIFORNIA 
 
Application of San Diego Gas & Electric 
Company (U902E) for Approval of Public 
Utilities Code Section 748.5 Customer 
Outreach Plan for 2014 and 2015. 
 

Application 13-08-026 
(Filed August 30, 2013) 

 

 
And Related Matters. 

Application 13-08-027 
Application 13-09-001 
Application 13-09-002 
Application 13-09-003 

 
 

DECISION ADDRESSING CUSTOMER EDUCATION AND OUTREACH 
PLANS FOR GREENHOUSE GAS ALLOWANCE PROCEEDS RETURN 

Summary 
This decision concludes that the requirement of Public Utilities Code  

§ 748.5(b) that the California Public Utilities Commission pursue “adoption and 

implementation of a customer outreach plan for each electrical corporation, 

including, but not limited to, such measures as notices in bills and through 

media outlets, for purposes of obtaining maximum feasible public awareness of 

the crediting of greenhouse gas allowance revenues” has been met with the 

activities already undertaken and that additional statewide messaging related to 

the crediting of greenhouse gas allowance proceeds should occur as part of the 

statewide marketing campaign being pursued as part of Application 12-08-007 et 

al for Pacific Gas and Electric Company, San Diego Gas & Electric Company, and 

Southern California Edison Company.  These utilities should also continue to 

administer limited direct customer outreach.  Proposed customer outreach plans 
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for PacifiCorp and Liberty Utilities (CalPeco Electric) LLC are approved. 

Applications 13-08-026, 13-08-027, 13-09-001, 13-09-002, and 13-09-003 are closed. 

1. Background 
In Decision (D.) 12-12-033, approved in Rulemaking (R.) 11-03-012, the 

Commission adopted a methodology by which the investor-owned electric 

utilities (utilities or electric utilities) must return proceeds generated from the 

sale of greenhouse gas (GHG) allowances allocated to them by the California Air 

Resources Board (ARB) to residential, small business, and emissions-intensive 

and trade-exposed customers (EITE), pursuant to the California Cap-and-Trade 

regulation, Public Utilities (Pub. Util.) Code Section 748.5, and other applicable 

statutes, regulations, and Commission decisions. 

Pub. Util. Code § 748.5(b) mandates that the Commission “require the 

adoption and implementation of a customer outreach plan for each electrical 

corporation, including, but not limited to, such measures as notices in bills and 

through media outlets, for purposes of obtaining maximum feasible public 

awareness of the crediting of greenhouse gas allowance revenues.”  To fulfill this 

mandate, in D.12-12-033, the Commission allocated approximately $3.96 million 

to Southern California Edison Company (SCE), Pacific Gas and Electric Company 

(PG&E), San Diego Gas & Electric Company (SDG&E), Liberty Utilities (CalPeco 

Electric) LLC (Liberty) and PacifiCorp1 for outreach and education activities in 

2013.  D.12-12-033 also adopted certain parameters to guide outreach and 

education activities, including the requirement that education and outreach 
                                              
1  Education and outreach budgets were allocated as follows:  $1.7 million to PG&E, $1.4 million 
to SCE, $750,000 to SDG&E.  PacifiCorp and Liberty were authorized to allocate up to 1.5% of 
their expected 2013 GHG allowance revenue toward outreach and education efforts, which 
translates to approximate 2013 budgets of $110,000 for PacifiCorp and $35,000 for Liberty. 
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activities be competitively neutral.  D.12-12-033 ordered the electric utilities to 

file advice letters setting forth proposed customer outreach and education 

activities for 2013 developed within the parameters of that decision. D.12-12-033 

also directed each of the electric utilities to file applications for expanded 

education and outreach programs, including proposed budgets, for  

2014-2015 — these applications are those proposals. 

On March 15, 2013, each of the utilities filed advice letters proposing GHG 

customer education and outreach activities for 2013 and presenting the manner 

in which the non-volumetric residential GHG allowance proceeds returns, 

known as the California Climate Credit, would appear on customer bills.  The 

Commission’s Energy Division approved PacifiCorp and Liberty’s 2013 customer 

education and outreach plans retroactive to May 15, 2013.  However, in 

Resolution E-4611, adopted on October 17, 2013 (and after the applications in the 

instant consolidated proceedings were filed) the Commission rejected the 2013 

customer education and outreach plans of PG&E, SCE, and SDG&E,2 finding the 

plans to be out of compliance with D.12-12-033 and the parameters of the Energy 

Upgrade California program adopted in D.12-05-015.  In particular, the 

Commission found that PG&E, SCE, and SDG&E’s 2013 GHG customer 

education and outreach plans lacked competitive neutrality and failed to provide 

“coherent and accurate messaging about the GHG revenue return and the  

Cap-and-Trade program”3 in addition to failing to eliminate duplicative 

spending.  

                                              
2  Advice Letters rejected by Resolution E-4611 include PG&E Advice Letter 4203-E, SCE Advice 
Letter 2864-E, and SDG&E Advice Letter 2465-E.  
3  Resolution E-4611 at 11. 
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In Resolution E-4611, the Commission determined it was appropriate to 

consign PG&E, SCE, and SDG&E’s approved 2013 GHG customer education and 

outreach budgets toward initial 2014 customer education and outreach activities 

while the California Public Utilities Commission (Commission) considered more 

long-term 2014-2015 outreach and education activities in the instant proceeding.  

The Commission ordered PG&E, SCE, and SDG&E to assign the entirety of their 

approved 2013 customer education and outreach budgets (approximately  

$3.85 million) to the California Center for Sustainable Energy (now the Center for 

Sustainable Energy, or CSE), the third-party administrator retained by the 

Commission to administer Energy Upgrade California, in order to develop 

consistent statewide messaging to coincide with the distribution of GHG 

allowance proceeds to residential, small business, and EITE customers.4  

Resolution E-4611 also authorized PG&E, SCE, and SDG&E to book any 

utility-specific customer education and outreach costs related to the distribution 

of GHG allowance proceeds, such as messaging on bills, to the utilities’ 

administrative memorandum accounts, authorized in D.12-12-033.  

As of April 2014, GHG allowance proceeds were being returned to 

residential and small business customers and CSE had developed, coordinated, 

and administered education and outreach activities associated with the initial 

distribution of GHG allowance proceeds. 

                                              
4  In Resolution E-4611, the Commission found that the scope of work of CSE, approved 
pursuant to the Energy Upgrade California program, includes messaging to customers 
pertaining to climate change; therefore, it is appropriate for CSE, as administrator of the Energy 
Upgrade California program, to develop messaging pertaining to the distribution of GHG 
allowance revenues. 
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In October 2015, in R.14-03-003, the Commission adopted D.15-10-032, 

which approved methodologies for natural gas utilities to use when calculating 

forecast and recorded GHG allowance proceeds and GHG costs associated with 

complying with Cap-and-Trade, and it approved an advice letter process for the 

utilities to use when forecasting and reconciling reasonable GHG costs and 

allowance proceeds.  It also adopted a supplemental customer education and 

outreach plan to develop messaging to include in low-cost, natural gas-specific 

education and outreach activities targeted to customers that will receive the 

natural gas Climate Credit and laid out the approval process for the approval of 

utility outreach materials related to GHG costs and the California Climate 

Credit.5 

2. Procedural History 
Decision (D.) 12-12-033 directed each of the electric utilities to file 

applications to allow us to consider expanding education and outreach programs 

to maximize feasible public awareness of the crediting of greenhouse gas 

allowance proceeds, including proposed budgets, for 2014-2015.  These 

applications are those proposals.  An assigned Commissioner and 

Administrative Law Judge (ALJ) Scoping Memo was issued on November 7, 

2013.  At that time, the Scoping Memo established two phases:  Phase 1 was to 

decide questions about administrative structure (i.e. whether the utilities, an 

independent third party, or some combination of the two should define and 

implement overall outreach activities); and Phase 2 was to evaluate specific 

outreach activities and budgets for 2014 and 2015 and explore the appropriate 

                                              
5  Although D.16-04-013 granted limited rehearing of D.15-10-032, the education and outreach 
portion of that decision was not affected by the rehearing grant. 
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procedural mechanism to develop and evaluate GHG customer education and 

outreach activities in 2016-2020.   

The Commission oversaw mass-market outreach and education activities 

timed for the first California Climate Credit in April 2014, and has continued to 

pursue a low level of education activities for subsequent Climate Credit 

distributions issues pending a decision addressing specific goals, administrative 

structure and budgets for future years.  Significant action in A.13-08-026, et al., 

has been delayed, however, while the Commission authorized utilities to sell 

Low Carbon Fuel Standard Credits in D.14-05-021, adopted GHG allowance 

proceeds allocation formulas and distribution methodologies for  

emissions-intensive and trade-exposed entities in D.14-12-037, and adopted Low 

Carbon Fuel Standard proceeds allocation methodologies in D.14-12-083.  

In addition, while the Commission’s mandate is to achieve “maximum 

feasible public awareness of the crediting of greenhouse gas allowance  

revenues,”6 the statute does not define what this means, nor has it defined any 

other ancillary goals or what budget levels might be appropriate to meet them.  

Therefore, on February 6, 2015, the assigned Commissioner and ALJ issued a 

Joint Assigned Commissioner’s and Administrative Law Judge’s Ruling and 

Scoping Memo to adjust the scope and schedule to better identify the objectives 

and scope of the GHG education and outreach programs with the assistance of 

interested parties through a workshop and comment process.   

The February 6, 2015, Scoping Ruling directed Energy Division staff to 

conduct a workshop to address the issues. Comments were filed on  

                                              
6  Pub. Util. Code § 748.5 (b). 
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March 6, 2015.  Following the workshop, Southern California Edison prepared 

and filed a workshop summary.  Pursuant to the schedule adopted by the 

February 6, 2015 Scoping Ruling the parties filed Opening and Reply Briefs on 

the Workshop Report on May 29, 2015 and June 12, 2015, respectively. 

2.1. Targetbase Report 
In order to guide the utilities’ expanded outreach and education activities 

in 2014-2015, D.12-12-033 directed the electric utilities to hire a research firm with 

marketing expertise to propose activities for a broader outreach and education 

program and to advise the Commission on whether the outreach and education 

program should be administered by a central statewide administrator rather than 

individually by each utility.7  The utilities were directed to use the findings of 

research to develop their customer outreach and education plans for 2014-2015.  

In April 2013, the utilities retained the services of Targetbase to undertake the 

scope of work required in D.12-12-033.  Targetbase compiled its findings into a 

report; the report was served on parties of R.11-03-012 on July 1, 2013 and 

incorporated into the record of R.11-03-012 by ruling on August 21, 2013.  That 

ruling explicitly indicated that the “final report and all appendices will also 

become part of the record to the customer outreach and education plans 

applications to be filed on September 1, 2013 by the IOUs and will be considered 

in detail as a part of those applications.” (R.11-03-012,  

August 21, 2013 ALJ Ruling at 2.) 

Key findings of the Targetbase report included limited knowledge of the 

Cap-and-Trade program among Californians but a general favorability toward 

                                              
7  D.12-12-033 beginning at 135; Ordering Paragraph (OP) 12 and 13. 
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the program, which is highly impacted by how the program is presented.  In 

addition, Targetbase recommended that a statewide customer outreach and 

education program coordinated by a single, centralized, non-utility 

administrator should be adopted.  The Targetbase report also estimated a  

$20 million per year expense would achieve a 40% to 60 % awareness level.  

(R.11-03-012, August 21, 2013 ALJ Ruling at Appendix 1-97.) 

3. Issues Before the Commission 
The February 6, 2015 Scoping Memo set forth nine issues to decide.  These 

issues focused on developing the goals of the GHG education and outreach 

program as it relates specifically to the climate credit, who should conduct such 

education and outreach, an appropriate budget and timeframe, and coordination 

with Energy Upgrade California.  In light of the delay in addressing these 

applications, this decision focuses on the need for additional outreach and 

marketing activities by PG&E, SCE, and SDG&E specifically about the return of 

GHG allowances and coordination of education and outreach for the climate 

credit with statewide education efforts like Energy Upgrade California. 

4. PG&E, SCE, and SDG&E Applications 
There appears to be a consensus amongst parties that customer awareness 

of the climate credit and its relation to California’s climate change policy is low.  

Parties also generally support focusing education and outreach efforts on 

encouraging customer action to save energy.  For example, CSE contends a main 

goal of the climate credit marketing, education, and outreach should be 

increasing action by California residents to better manage their energy use.  

Marin Clean Energy (MCE) believes education should focus on actions that 

consumers can take to address climate change and not explaining the mechanics 

of the Climate Credit.  The Center for Accessible Technology and Greenlining 
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Institute contend the focus of these efforts must not be on awareness alone but 

also on action.  

The Commission has a statutory obligation to adopt customer education 

and outreach plans that achieve public awareness of the crediting of GHG 

allowance proceeds in a competitively neutral manner.  The parties rightly point 

out that there is no statutory definition of “maximum feasible public awareness.”  

As such, we must balance the cost to pursue awareness of the climate credit with 

the cost to achieve that awareness.  Any education and outreach costs will 

decrease the amount of GHG allowance proceeds that are returned to customers 

and likewise reduce proceeds available to customers to take energy saving or 

emission reduction actions.  The Targetbase report shows that a focus on 

awareness of the climate credit is a very expensive proposition ($20 million 

annually), which may not result in action towards energy savings in light of the 

small value of the climate credit to each customer.  

In light of this record, it appears to make limited sense to pursue an 

additional mass market education and outreach effort to inform people about the 

crediting of greenhouse gas allowance proceeds.  At this point, we believe that 

the focus of any education and outreach should be on moving customers to 

action to make energy saving changes; therefore, we will not separately establish 

a budget or marketing approach for PG&E, SCE, and SDG&E for the awareness 

of crediting of greenhouse gas allowance proceeds.  

Messaging related to the climate credit has already been incorporated into 

the request for proposals for a statewide marketing campaign that was 

considered in A.12-08-007 et al.  The request for proposals was issued on  

May 2, 2016 consistent with D.16-03-029.  Therefore we dismiss the instant 

applications for PG&E, SCE, and SDG&E but direct the utilities to maintain their 
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existing memorandum accounts to track the administrative costs associated with 

the activities they are ordered to perform below. Because the utilities have 

previously transferred their approved funding to CSE, we direct CSE to file a 

compliance report in this proceeding demonstrating the use of the outreach 

funds authorized in D.12-12-033, identifying any unspent funds, and to transfer 

the unspent funds, if any, to the currently authorized 2016 Statewide Marketing, 

Education, and Outreach budgets currently authorized 2016 Statewide 

Marketing, Education, and Outreach budgets.  To the extent that the comments 

and briefs in this proceeding are useful in developing the messaging campaign 

by the selected vendor, this record is publicly available in A.13-08-026, et al, and 

the Targetbase Report is available in R.11-03-012 in the August 21, 2013 ALJ 

Ruling at Appendix 1-97.  The applications ordered in Ordering Paragraph 31 of 

D.12-12-033 to be filed 90 days after issuance of a final decision on outreach 

budgets, administrative roles and other issues are no longer necessary given 

consolidation of the California Climate Credit into the 2016 statewide marketing 

campaign. 

However, we recognize that PG&E, SCE, and SDG&E should perform a 

minimum level of low-cost education as has occurred at the direction of the 

Energy Division over the last two years.  Low- or no-cost outreach that is 

competitively neutral – for example, providing information within a customer 

newsletter or webpage about the Climate Credit that is derived from the 

“Message from the CPUC” letters sent to customers twice a year – is an 

appropriate way for the utilities to support greater awareness.   

The utilities should continue to perform the administrative activities to 

support the Climate Credit that they have been performing over this time. These 

include activities identified in Ordering Paragraph 5 of Resolution E-4611, as 
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well as those implemented at Energy Division’s direction, such as the delivery of 

the “Message from the CPUC” Climate Credit letter.  In support of each Climate 

Credit delivery period, PG&E, SCE, and SDG&E should ensure that Climate 

Credit recipients are informed about the credit within their bill, and ensure that 

recipients are provided with reasonable access to supporting information about 

the Climate Credit. Specifically, PG&E, SCE, and SDG&E shall: 

1) Continue to notify Climate Credit recipients via on-bill 
communications, whenever a Climate Credit is provided. 

2) Deliver to all recipients, via e-mail or bill insert, the 
Climate Credit letter from the Commission. 

3) Ensure that their call center and customer service staff 
members are provided sufficient accurate information to 
answer ratepayer questions about the administration of the 
credit, directing customers to the Climate Credit webpage 
of the statewide outreach administrator (currently, 
http://energyupgradeca.org/credit) for additional 
information about the credit, California’s efforts to fight 
climate change, and actions they can take to support these 
efforts. 

4) Notify Energy Division Director or his designee of any 
barrier or delay to the foregoing that they encounter. 

The Director of Energy Division may issue a letter to the utilities if Energy 

Division finds that PG&E, SCE, and SDG&E should alter their outreach activities 

in the future.  It is our intent that the utilities will continue to provide reasonable, 

low-cost outreach information to their customers, especially during each Climate 

Credit delivery period.  

5. PacifiCorp and Liberty  
PacifiCorp and Liberty were permitted to establish their own outreach and 

education programs by advice letters approved by the Commission on  

May 15, 2013.  Since those programs are underway and are unique to their 
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service territories, PacifiCorp and Liberty request they be permitted to continue 

and that they not be required to participate in any outreach under the auspices of 

a third-party administrator.  The PacifiCorp8 and Liberty proposed programs 

have an annual expected cost of $110,000 and $42,600 respectively for 2014 and 

2015 activities.  The proposed programs take into consideration the results of the 

Targetbase study in structuring their activities with a focus on action-oriented 

messaging.  Neither company is currently required to participate in statewide 

marketing and outreach activities. 

In comments on the Scoping Ruling, both PacifiCorp and Liberty state that 

they are best equipped to develop and administer customer education and 

outreach on the crediting of GHG allowance proceeds.  Both utilities cite to their 

unique customer bases, which they argue differ significantly from customers in 

the service territories of PG&E, SDG&E, and SCE.  For example, PacifiCorp and 

Liberty state that their customer base is predominately residential, and many of 

Liberty Utilities’ customers are second-family homes or rentals.  For these 

reasons, PacifiCorp and Liberty maintain that they cannot reasonably participate 

in large-scale marketing efforts, such as television ads.  Finally, if a third-party 

administrator is selected, Liberty and PacifiCorp argue that the utility should 

remain the primary point of contact with its customers and should retain 

flexibility to refine and tailor the messaging developed by the third-party 

administrator. 

                                              
8  PacifiCorp’s application at 15, refers to “accompanying appendices, testimony, and exhibits.” 
The assigned ALJ confirmed with PacifiCorp that no appendices, testimony, or exhibits were 
tendered. 
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SCE, SDG&E, MCE, Alliance for Retail Energy Markets (AReM), and CSE 

all support the inclusion of PacifiCorp and Liberty in a statewide marketing 

effort.  Most parties cite to the need for consistency and uniformity as the 

primary basis for inclusion of these two utilities.  ORA suggests that a hybrid 

approach that takes into account the size of the various utilities and the cost of 

various communications strategies is appropriate.   

We find the argument that these two utilities present unique marketing 

challenges compelling and will not require their participation in the statewide 

marketing effort that is already underway.  PacifiCorp and Liberty should 

pursue their proposed education and outreach activities as budgeted for 2016 

through 2019, the term of the contract for the statewide marketing campaign.  

This spending level represents approximately 0.1% of each utility’s annual 

authorized revenue requirement. 

6. Safety Considerations  
With the adoption of the Safety Policy Statement of the California Public 

Utilities Commission on July 10, 2014, the Commission has, among other things, 

heightened its focus on the potential safety implications of every proceeding.  We 

have considered the potential safety implications associated with marketing and 

customer outreach and education of GHG allowance proceeds.  ORA states that 

climate change itself poses significant health and safety risks, but ORA is not 

aware of any safety implications associated with education and outreach.  PG&E 

states that giving the California Climate Credit as a lump sum results in a risk of 

increased bill volatility; however, PG&E does not state how bill volatility relates 

to safety. 
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The Commission finds that, generally, there are no significant safety 

concerns that arise from customer outreach and education pertaining to the 

distribution of GHG allowance proceeds.   

7. Categorization and Need for Hearing 
In Resolution ALJ 176-3322 dated September 19, 2013, the Commission 

preliminarily categorized these applications as ratesetting, and preliminarily 

determined that hearings were necessary.  In the Assigned Commissioner and 

Administrative Law Judge’s Scoping Ruling dated February 6, 2015, the 

Commission affirmed that these Applications were ratesettting, and determined 

that hearings may not be necessary.  No hearings were held.  However because 

no final determination was made to change the hearing determination, the 

ex parte rules as set forth in Rules 8.1, 8.2, 8.3, and 8.5 and §1701.3(c) continue to 

apply. 

8. Comments on Proposed Decision 
The proposed decision of ALJ Cooke in this matter was mailed to the 

parties in accordance with Section 311 of the Public Utilities Code and comments 

were allowed under Rule 14.3 of the Commission’s Rules of Practice and 

Procedure.  Comments were filed on June 7, 2016 by SCE and SDG&E. Changes 

were made to clarify that the utilities may continue to book administrative costs 

to their existing memorandum accounts, that the applications ordered in 

Ordering Paragraph 31 of D.12-12-033 to be filed 90 days after issuance of a final 

decision on outreach budgets, administrative roles and other issues are no longer 

necessary given consolidation of the California Climate Credit into the 2016 

statewide marketing campaign, eliminating the utility requirement to transfer 

funds and submit a letter regarding the transfer and instead placing the 

reporting and transfer obligation on CSE.  No reply comments were filed. 
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9. Assignment of Proceeding 
Carla J. Peterman is the assigned Commissioner and Michelle Cooke is the 

assigned ALJ in this proceeding. 

Findings of Fact 
1. The original purpose of these proceedings was to establish marketing, 

education, and outreach plans and budget to accomplish maximum feasible 

awareness of the return of GHG allowance proceeds to customers for 2014 and 

2015. 

2. Significant action in A.13-08-026, et al., has been delayed, however, while 

the Commission authorized utilities to sell Low Carbon Fuel Standard Credits in 

D.14-05-021, adopted GHG allowance proceeds allocation formulas and 

distribution methodologies for emissions-intensive and trade-exposed entities in 

D.14-12-037, and adopted Low Carbon Fuel Standard proceeds allocation 

methodologies in D.14-12-083. 

3. A focus on awareness of the climate credit is a very expensive proposition 

($20 million annually) and does not guarantee customer action to save energy.  

4. Parties support focusing education and outreach efforts on encouraging 

customer action to save energy.  

5. PG&E, SCE, SDG&E currently notify Climate Credit recipients via on-bill 

communications, deliver the Climate Credit letter from the Commission via 

email or bill insert, ensure that call center staff members are provided 

information to answer ratepayer questions about the administration of the credit, 

directing customers to the Climate Credit webpage of the statewide outreach 

administrator (currently, http://energyupgradeca.org/credit) for additional 

information about the credit, California’s efforts to fight climate change, and 

actions they can take to support these efforts. 
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6. Messaging related to the climate credit has already been incorporated into 

the request for proposals for a statewide marketing campaign that was issued on 

May 2, 2016 consistent with D.16-03-029. 

7. It is reasonable for PG&E, SCE and SDG&E to continue to track the costs 

for the remaining Climate Credit administrative activities they are ordered to 

perform. 

8. The proposed customer outreach spending level by PacifiCorp and Liberty 

represents approximately 0.1% of each utility’s annual authorized revenue 

requirement.  

Conclusions of Law 
1. There is no statutory definition of “maximum feasible public awareness.” 

2. The cost to pursue awareness of the climate credit should be balanced with 

the cost to achieve that awareness. 

3. The focus of any education and outreach should be on moving customers 

to action to make energy saving changes, and therefore, no separate budget or 

marketing approach for PG&E, SCE, and SDG&E for the awareness of crediting 

of greenhouse gas allowance proceeds should be adopted, but rather should be 

incorporated into the statewide marketing campaign. 

4. The applications ordered in Ordering Paragraph 31 of D.12-12-033 to be 

filed 90 days after issuance of a final decision on outreach budgets, 

administrative roles and other issues are no longer necessary given consolidation 

of the California Climate Credit into the 2016 statewide marketing campaign. 

5. PacifiCorp and Liberty should pursue their proposed education and 

outreach activities as budgeted for 2016 through 2019, the term of the contract for 

the statewide marketing campaign, and should not be required to participate in 

the statewide marketing campaign. 
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6. There are no significant safety concerns that arise from customer outreach 

and education pertaining to the distribution of GHG allowance proceeds. 

 
O R D E R  

 

IT IS ORDERED that: 

1. Southern California Edison Company, Pacific Gas and Electric Company, 

and San Diego Gas & Electric Company must twice annually notify Climate 

Credit recipients via on-bill communications, whenever a Climate Credit is 

provided, and deliver to all recipients, via e-mail or bill insert, the Climate Credit 

letter from the California Public Utilities Commission.  

2. Southern California Edison Company, Pacific Gas and Electric Company, 

and San Diego Gas & Electric Company must ensure that their call center and 

customer service staff members are provided sufficient accurate information to 

answer ratepayer questions about the administration of the climate credit, 

directing customers to the Climate Credit webpage of the statewide outreach 

administrator (currently, http://energyupgradeca.org/credit) for additional 

information about the credit, California’s efforts to fight climate change, and 

actions they can take to support these efforts. 

3. Southern California Edison Company, Pacific Gas and Electric Company, 

and San Diego Gas & Electric Company must notify the Director of Energy 

Division or his designee of any barrier or delay to the activities described in 

Ordering Paragraphs 1 and 2 that they encounter within one week of the delay 

occurring. 

4. Southern California Edison Company, Pacific Gas and Electric Company, 

and San Diego Gas & Electric Company may maintain their existing 
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memorandum accounts to track the costs associated with the activities the 

utilities have been directed to perform in Ordering Paragraphs 1, 2 and 3. 

5. The Center for Sustainable Energy must file a compliance report in this 

proceeding within 45 days of the effective date of this decision demonstrating the 

use of the outreach funds authorized in Decision12-12-033, identifying any 

unspent funds, and must transfer any unspent funds to the currently authorized 

2016 Statewide Marketing, Education, and Outreach budgets. 

6. The customer outreach plan described by PacifiCorp in  

Application 13-09-001 is approved. PacifiCorp is authorized to spend a 

maximum of $110,000 annually between 2016 and 2019.  

7. The customer outreach plan described by Liberty Utilities (CalPeco 

Electric) LLC in Application 13-09-003 is approved. Liberty Utilities (CalPeco 

Electric) LLC is authorized to spend a maximum of $42,600 annually between 

2016 and 2019. 

8. Applications 13-08-026, 13-08-027, and 13-09-002 are dismissed without 

prejudice. 
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9. Applications 13-09-001 and 13-09-003 are closed. 

This order is effective today. 

Dated June 23, 2016, at San Francisco, California.  

 

 

              MICHAEL PICKER 
                                                                      President 
                                                   MICHEL PETER FLORIO 
                                                   CATHERINE J.K. SANDOVAL 
                                                   CARLA J. PETERMAN 
                                                   LIANE M. RANDOLPH 
                                                                  Commissioners 
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BEFORE THE PUBLIC UTILITIES COMMISSION 
OF THE STATE OF CALIFORNIA 

Application of SAN DIEGO GAS & ELECTRIC 
COMPANY (U 902-E) for Approval of its 2017 Electric 
Procurement Revenue Requirement Forecasts and GHG-
Related Forecasts

Application 16-04-018 
(Filed April 15, 2016) 

SAN DIEGO GAS & ELECTRIC COMPANY’S (U 902-E)
NOVEMBER UPDATE TO APPLICATION 

I. INTRODUCTION 

On April 15, 2016, San Diego Gas & Electric Company (“SDG&E”) submitted its 

Application for Approval of its 2017 Electric Procurement Revenue Requirement Forecasts and 

GHG-Related Forecasts (“Application”).  In November of each year, SDG&E updates certain 

information in the testimony supporting its forecast application using data that was not available 

at the time it submitted its application (“November Update”).  Consistent with that practice, and 

per the June 14, 2016 Scoping Memo and Ruling of Assigned Commissioner, as amended,1

SDG&E hereby submits its November Update, which consists of updated information sponsored 

by several SDG&E witnesses. 

II. BACKGROUND 

In the Application, SDG&E requested approval of its 2017 forecast of (1) the Energy 

Resource Recovery Account (“ERRA”) revenue requirement, which includes greenhouse gas 

(“GHG”) costs; (2) the Competition Transition Charge (“CTC”) revenue requirement; (3) the 

Local Generation (“LG”)  revenue requirement; (4) the San Onofre Nuclear Generating Station 

                                                           
1  The Scoping Memo was amended on September 8, 2016.  All dates set forth in the Scoping 
Memo remained unchanged, except for the dates for ORA/Intervenor comments on the November 
Update, and SDG&E’s Reply comments, which were changed to November 9, 2016 and November 10, 
2016, respectively. 
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(“SONGS”) Unit 1 Offsite Spent Fuel Storage Cost revenue requirement; and (5) the GHG 

allowance revenues and return allocations. SDG&E also requested approval to recover 

undercollected balances recorded to (1) Local Generating Balancing Account (“LGBA”) and (2) 

the Market Redesign and Technology Upgrade Memorandum Account (“MRTUMA”).  Lastly, 

SDG&E requested approval for its (1) proposed 2016 Local Generation Charge (“LGC”) rates; 

(2) vintage Power Charge Indifference Adjustment (“PCIA”) rates; and (3) rate components for 

the Green Tariff Shared Renewables Program.  SDG&E’s Application was supported by the 

testimony of six witnesses. 

In November of each year, SDG&E submits its update to the testimony it submitted 

earlier in the year in connection with its April application.  The November Update has 

traditionally served to update testimony regarding the Competition Transition Charge (“CTC”) 

Market Price Benchmark (“MPB”).  This information is provided to SDG&E by the 

Commission’s Energy Division, which compiles and provides updated input assumptions to the 

investor-owned utilities (“IOU”) so that the MPB can be calculated.  These assumptions typically 

do not become available until early November, as they include forward price curves for all of the 

trading days in October.

Other updates to the ERRA testimony are warranted since approximately six months has 

passed since the filing of the Application, and various input assumptions have changed, 

including with respect to gas, electric and GHG forward price curves; the bundled load forecast; 

and Power Purchase Agreement contract terms and projected operations.  These updates result in 

changes to forecasted ERRA, CTC and LG expenses and GHG quantities and expenses. 

SDG&E has also made several additional updates based on Commission decisions or 

other relevant information that has become available since the submission of the Application.
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In accordance with Ordering Paragraph 11 of D.14-10-033, in which the Commission 

directed utilities to provide a fourth quarter update to its GHG forecast revenue and 

reconciliation request no later than November 15 of each year, SDG&E is providing its 2016 

GHG Allowance Revenue and Expenses Reconciliation.  This process consists of updating the 

2016 recorded data to include actual revenues and estimated expenses from January through 

October 2016 and updated forecasted revenues and expenses from November through December 

2016.  Templates D-1 to D-5 of Attachment G to the Application have been updated accordingly, 

as SDG&E indicated it would do when it filed the Application (Application at 14). See

Attachment G hereto. 

As required by Commission decisions in A.13-08-002, annual GHG forecast applications 

(now incorporated into the ERRA forecast filling) include reconciliation of prior years.  These 

prior years are unaffected by changes to the MBP, but volumetric changes to SDG&E’s 2015 

GHG emissions, as well as changes to current year emissions, purchases and sales, have led to 

modifications to 2015-2016 GHG data, as further explained in the testimony of Ana Garza-

Beutz.  Final verification of annual emissions takes place September of the following year.  The 

2015 emission volumes became final on September 1, 2016 and both the 2015 volumes and costs 

have thus changed since the Application was submitted.   

III. SUMMARY OF UPDATES TO THE APPLICATION 

In the Application, SDG&E sought approval of its total 2017 forecasted revenue 

requirement of $1,298.475 million, which was comprised of several forecasts of specific items.2

In this November Update, SDG&E has proposed certain changes to those forecasts, as reflected 

in Table 1 below: 

                                                           
2 See Application at 2. 
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TABLE 1 – 2017 Revenue Requirement Forecasts 

Forecast April 15, 2016 Application November Update 
ERRA revenue requirement 
(includes 2017 forecast GHG 
costs)

$1,295.038 million $1,357.197 million 

CTC revenue requirement $22.662 million $ 23.681 million 
LG revenue requirement $60.255 million $ 43.511 million 
SONGS Unit 1 Offsite Spent 
Fuel Storage Cost revenue 
requirement 

$1.035 million $1.038 million 

GHG allowance revenue 
return allocations 

$(0.909) million for EITE 
customers 

$(4.446) million for small 
businesses

$(80.877) million for 
residential California Climate 
Credit

$(0.760) million for EITE 
customers 

$(2.702) million for small 
businesses

$(77.866) million for 
residential California Climate 
Credit

LGBA undercollection 
MRTUMA undercollection 

$5.449 million 

$0.267 million 

$5.449 million 

Total 2017 forecasted revenue 
requirement2

$1,298.475million3 $1,349.549 million 

SDG&E also sought approval of certain forecasts used to calculate GHG allowance revenue 

return allocations.  In this November Update, SDG&E has proposed certain changes to those 

forecasts, as reflected in Table 2 below: 

TABLE 2 – 2017 GHG Revenue and Expense Forecasts 

Forecast April 15, 2016 Application November Update 
GHG allowance revenues $87,727.369 million $85,466.355 million 
GHG allowance revenue set 
aside for clean energy/energy 
efficiency programs 

$1.316 million $1.282 million 

GHG administration, customer 
outreach and outreach plan 
costs 

$187,500 $187,500 

                                                           
3  Includes Franchise Fees and Uncollectibles. 
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In the Application, SDG&E also compared the 2017 revenue requirement forecasts 

against the amounts that were currently effective in rates at that time and concluded that there 

was a combined total increase of $7.187 million.  This combined total increase represented a 

0.11% increase, or 0.022 cents per kilowatt hours.4  Based on those numbers, SDG&E projected 

that a typical non-CARE residential customer in the inland climate zone using 500 kilowatt hours 

could see a monthly summer bill increase of 0.9%, or $0.96. 

Based on this November Update, SDG&E projects a combined total increase of $58.158 

million (an increase of 0.339 cents per kilowatt-hour, or 1.65% to the current system average 

rate).5  Based on those numbers, SDG&E projects that a typical non-CARE residential customer 

in the inland climate zone using 500 kilowatt hours could see a monthly summer bill increase of 

2.0%, or $2.31. 

IV. SUPPORTING TESTIMONY 

This November Update includes the testimony of six SDG&E witnesses.  Each witness 

has prepared a markup (attached hereto) of their original, April 15, 2016 testimony, in which 

updates are reflected in a redline format.  Those witnesses (and summaries of the updates they 

performed) are as follows: 

A. Mr. Benjamin A. Montoya 

 Mr. Montoya updates SDG&E’s 2017 energy requirements forecast and supply resource 

forecast based on updated gas and electric forward price curves, an updated load forecast, and 

updated Power Purchase Agreement contract terms and projected operations.  Mr. Montoya also 

updates SDG&E’s forecast of procurement expenses based on the resulting changes to supply 

                                                           
4  Rates effective January 1, 2016, per AL 2695-E. 
5  The current effective rates presented in this filing reflect the correction to the current effective 
rates per AL 2996-E. 
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resource generation in the forecast model given these updated inputs.  Lastly, Mr. Montoya 

updates SDG&E’s 2017 forecast of GHG costs based on an updated GHG price and the resulting 

changes to supply resource generation in the forecast model given these updated inputs. 

B. Ms. Norma Jasso 

 Based on updated forecasts provided by Mr. Montoya, Ms. Jasso updates SDG&E’s 2017 

forecast of (1) the ERRA revenue requirement, which includes GHG costs; (2) the CTC revenue 

requirement; and (3) the LG revenue requirement.  Ms. Jasso also provides SDG&E’s 2016 GHG 

Allowance Revenue and Expenses Reconciliation.  This process consists of updating the 2016 

recorded data to include actual revenues and expenses from January through September 2016, as 

well as updated forecasted revenues and expenses from October through December 2016. 

Finally, Ms. Jasso updates the LGBA and MRTUMA undercollection recovery in light of 

Commission approval of A.15-06-002.  

C. Mr. Christopher Swartz 

 Mr. Swartz updates the April 15, 2016 direct testimony of Ms. Yvonne Le Mieux and 

adopts it as his own.6  Based on the updated revenue requirements provided by Ms. Jasso, Mr. 

Swartz updates the rate impacts associated with the ERRA, CTC, LG, SONGS and GHG 

revenue requirements.  Based on 2017 Energy Division input factors that recently became 

available, Mr. Swartz updates the CTC and PCIA rates.  Mr. Swartz also updates the 2017 

allowance revenue return based on updated information provided by Ms. Jasso.  Mr. Swartz also 

updates the 2017 rate components associated with the Green Tariff (“GT”) and Enhanced 

Community Renewables (“ECR”) programs. 

                                                           
6  Ms. Le Mieux left SDG&E subsequent to the filing her direct testimony. 
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D. Mr. Rick Janke 

 Mr. Janke updates his projection for the IT-related administrative cost portion of the 2016 

Education and Outreach expenses. 

E. Ms. Ana Garza-Beutz 

 Ms. Garza-Beutz testimony updates revenues and costs for GHG compliance instruments 

to satisfy SDG&E’s 2015-2016 compliance obligations under the cap-and-trade program.  These 

updates are based on D.14-10-33 where utilities are given direction to report GHG information 

for “any years for which it is recording or reconciling costs and revenues” in addition to the 

forecast year. 

F. Ms. Monica Vazquez Chihwaro 

 Ms. Vazquez Chihwaro updates the recorded GHG Direct Compliance costs expensed in 

the ERRA balancing account to reflect the actual GHG emissions and Weighted Average Cost of 

Compliance (“WAC”) by compliance period, in accordance with D.14-10-033.  Based on the 

WAC calculations provided by Ms. Garza-Beutz, Ms. Vazquez Chihwaro updated the GHG 

emissions expense to satisfy SDG&E’s 2015-2016 compliance obligations under the cap-and-

trade program.

V. CONFIDENTIALITY 

Along with its Prepared Testimony, SDG&E submitted declarations attesting to the 

confidentiality of data presented therein.  SDG&E requested that the confidential information in 

its Prepared Testimony be kept confidential pursuant to Public Utilities Code §§ 583, 454.5(g), 

Decision 06-06-066 and/or General Order 66-C, as identified in SDG&E’s confidentiality 

matrix.  This November Update contains confidential information that is identified in SDG&E’s 

confidentiality matrix and covered by declarations, which are being submitted herewith.  
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SDG&E requests that the same confidential treatment requested with the original filing apply to 

the information marked confidential in this November Update.   

VI. CONCLUSION 

 SDG&E respectfully requests that the Commission approve the forecasts and proposals in 

its Application (Application at 24-25), subject to the updates contained in this November Update. 

Respectfully submitted, 

By:   /s/ Christopher M. Lyons   
     Christopher M. Lyons

8330 Century Park Court, BLDG 3 
San Diego, CA  92123-1530 
Telephone: (858) 654-1559          

  Facsimile:   (619) 699-5027 
E-mail: clyons@semprautilities.com

Attorney for:  
SAN DIEGO GAS & ELECTRIC COMPANY 

November 7, 2016 
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UPDATED ATTACHMENT G TO APPLICATION 

GHG REVENUE AND RECONCILIATION FORM 
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GHG Revenue and Reconciliation Application Form

Notes:

Utilities should complete the GHG Revenue and Reconciliation Application
Form in accordance with the procedures described in Appendix D of the
Proposed Decision mailed 9/12/14 in A.13 08 002 et al. Appendix D
provides specific information on reporting methodology and confidentiality
treatment of data.

Gray shading indicates confidential information. However, additional
information may be confidential based on a utility's particular
circumstances.

For Template D 4, each utility must provide the data in spreadsheet
format, but may modify the template as appropriate to present the
requested information by rate schedule.
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Line Description Forecast Recorded Forecast1 Recorded Forecast1 Recorded Forecast Recorded2 Forecast Recorded

1 Proxy GHG Price ($/MT) N/A N/A 12.09 N/A 13.13 N/A 13.23 N/A

2 Allocated Allowances (MT) 6,919,341 6,549,142 6,426,430 6,406,805 6,460,042

3 Revenues
4 Prior Balance N/A N/A (102,074,500) (82,503,131) (19,755,324) (18,393,131) 31,586,221 31,892,368 3,775,310

5 Allowance Revenue (103,302,000) (82,453,505) (94,570,000) (76,756,698) (77,695,500) (79,929,224) (84,121,350) (82,588,399) (85,466,355)
6 Interest (49,626) (28,773) (47,002) (76,463) 24,203 24,796 148,936 96,857
7 Franchise Fees and Uncollectibles (1,771,359) (1,706,341) (1,190,048) (1,581,513) (1,026,495) (659,957) (1,013,589)
8 Subtotal Revenues (103,302,000) (82,503,131) (198,444,632) (161,013,172) (98,717,335) (99,879,665) (53,536,828) (51,207,052) (82,607,777)

9 Expenses
10 Outreach and Administrative Expenses (from Template D3)3 1,227,500 187,500 801,369 334,835 334,989 80,036 80,969 (2,063)
11 Franchise Fees and Uncollectibles
12 Interest (119) (154) (933)
13 Subtotal Expenses 1,227,500 187,500 801,250 334,835 334,835 80,036 80,036 (2,063)

14
Allowance Revenue Approved for Clean Energy or Energy Efficiency
Programs4

630,910 1,281,995

15 Net GHG Revenues (Line 8 + Line 13 + Line 14) (102,074,500) (82,503,131) (198,257,132) (160,211,922) (98,382,500) (99,544,830) (53,456,792) (50,496,106) (81,327,845)
16 GHG Revenues to be Distributed in Future Years 51,037,250

17
Net GHG Revenues Available for Customers in Forecast Year (Line 15 +
Line 16)

(102,074,500) (82,503,131) (147,219,882) (160,211,922) (98,382,500) (99,544,830) (53,456,792) (50,496,106) (81,327,845)

18 GHG Revenue Returned to Eligible Customers
19 EITE Customer Return5,6 1,583,553 1,384,559 4,238,010 2,770,837 760,200
20 Small Business Volumetric Return 10,982,219 11,533,823 6,954,493 13,247,750 3,648,498 3,956,420 2,701,990
21 Residential Volumetric Return 45,915,031 35,582,852 31,314,308 39,050,655 1,772,488
22 Subtotal EITE + Volumetric Returns 58,480,803 47,116,675 39,653,361 52,298,405 7,886,508 8,499,746 3,462,190

23 Number of Households Eligible for the California Climate Credit 1,224,253 1,306,520 1,224,251 1,313,989 1,306,630 1,312,405 1,314,398

24 Per Household Semi Annual Climate Credit7

( 0.5 x (Line 17 + 22) ÷ Line 23
36.24 36.24 23.99 23.99 17.44 17.44 29.62

25
Revenue Distributed for the Climate Credit
(2 x Line 23 x Line 24)

88,739,079 94,702,116 58,729,139 79,138,793 45,570,284 45,771,670 77,865,655

26 Revenue Balance (Line 15 + Line 22 + Line 25) N/A (82,503,131) N/A (18,393,131) N/A 31,892,368 N/A 3,775,310 N/A

1 Includes 50% of 2013 allowance revenues and expenses.

Template D 1: Annual Allowance Revenue Receipts and Customer Returns
2016

3 Forecasted Outreach & Administrative Expenses are the forecasted expenses adjusted for any under/over collections in the GHGCOEMA or GHGACMA.

2013 2014 2015

7 Due to timing in receiving approval of D.15 03 019, the 2015 April residential CCC given was based on the authorized 2014 residential CCC of $36.24 per household. The October

5 SDG&E's forecasted 2016 EITE Customer Return represents Prior Year EITE Customer Return of $2,968,113 to be distributed in 2016, as well as the 2016 forecasted EITE Customer Return of $1,269,897.

2 Recorded data is equal to forecast with the exception of the prior balance, which reflects the difference between the 2015 October December forecast that was filed in the 2015 November Update vs. the
recorded data for that same time period.

4 The 2016 recorded and 2017 forecasted columns includes the Multifamily Program set aside consistent with the March 18, 2016 Administrative Law Judge ruling in the Development of a Successor to Net Energy
Metering proceeding (Rulemaking 14 07 002).

2017

6 In accordance with the methodology approved in D. 15 01 024, the EITE Customer Return forecast for 2017 includes: a) 2016 EITE return, b) the 8 1 16 FF&U factor applied to the 2016 EITE return, and c) the 9 1
13 FF&U for EITE returns from 2013 to 2016.
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Line Description Forecast Recorded Forecast Recorded Forecast Recorded Forecast Recorded Forecast Recorded
1 Direct GHG Emissions (MTCO2e)
2 Utility Owned Generation (UOG)
3 Tolling Agreements
4 Energy Imports (Specified)
5 Energy imports (Unspecified)
6 RPS Adjustment
7 Qualifying Facility (QF) Contracts

Contract with Financial Settlement
8 Subtotal

9 Indirect GHG Emissions (MTCO2e)
10 CAISO Market Purchases
11 Contract Purchases
12 Subtotal

13 Total Emissions (MTCO2e) 5,596,398 5,678,547 5,473,713 5,590,681 4,811,519 5,013,983 4,203,567 3,448,517 4,243,313

14 Proxy GHG Price ($/MT) 17.35$ 13.57$ 14.44$ $12.04 12.09$ 13 13.13$ 13 13.23$

15 GHG Costs ($)
16 Direct GHG Costs1

17 Direct GHG Costs Financial Settlement
18 Indirect GHG Costs
19 Previous Year's Forecast Reconciliation2 N/A N/A $ (25,881,702)$ (35,475,620)$ (7,345,192) (16,295,922) (21,964,804) (21,964,804)
20 Total Costs ($) 89,750,005 61,221,829 61,715,000 64,361,474 32,289,561 24,944,369 47,858,988 25,894,184 34,174,234 (21,964,804)

21 Forecast Variance3 ($) N/A (28,528,177) N/A 2,646,474 N/A (7,345,192) N/A (21,964,804) N/A (56,139,037)

CONFIDENTIAL INFORMATION
1Direct cost forecasts for 2013 and 2014 reflect cash accounting for regulatory purposes

3Also reflects adjustment for shift in regulatory accounting from cash to accrual

2017
Template D 2: Annual GHG Emissions and Associated Costs

2016

2The 2013 forecasted variance was not included in 2014 forecast reconciliation. The 2015 forecasted reconciliation includes both 2013 and 2014 forecast variance amounts. In addition, due
to updates to recorded 2013 and 2014 amounts, this figure has been updated.

2013 2014 2015
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Line Description Forecast Recorded Forecast Recorded Forecast Recorded Forecast Recorded1 Forecast Recorded
1 Utility Outreach
2 Customer Call Center N/A
3 Other (Consultant)2,5 52,500 N/A 72,040 (19,541)
4 Subtotal Outreach 52,500 72,040 (19,541)

5 Utility Administrative
6 General Program Management N/A 18,622
7 IT/Billing System Enhancements 425,000 N/A 38,260
8 IT Program Management and Oversight N/A 14,842 37,526
9 Marketing SDG&E (email, bill insert)3 N/A 35,000 33,699 35,000 51,342 35,000 18,474 35,000
10 Other 4 N/A 12,500 12,500 12,500 12,500 12,500
11 Subtotal Administrative 425,000 47,500 61,041 47,500 108,224 47,500 56,000 47,500

12
Utility Outreach and Administrative Expenses (Line 4 +
Line 11)

477,500 N/A 47,500 133,081 47,500 88,683 47,500 56,000 47,500

13 Additional (Non Utility) Statewide Outreach 750,000 N/A 140,000 750,000 140,000 140,000 140,000

14
Total Outreach and Administrative Expenses (Line 12 +
Line 13)

1,227,500 187,500 883,081 187,500 88,683 187,500 56,000 187,500

Template D 3: Detail of Outreach and Administrative Expenses

1 Includes actual expenses January through September and forecasted expenses October through December.
2 2013 forecasted expenses were revised from D.13 12 041 to shift the $52.5k for Targetbase costs from admin to outreach pursuant to
Resolution E 4611.
3 2014 forecasted expenses were revised from D.13 12 041 to shift the $35K for marketing from outreach to administration pursuant to
Resolution E 4611.

2016 2017

5 Bill inserts and emails costs of $19,540 booked to GHGCOEMA in April/May/December 2014 were transferred to GHGACMA in October
2015.

4 Direct labor costs associated with: (1) Subsequent pricing and credit updates to the billing system; (2) customer eligibility review and
verification process; (3) Manual set up and maintenance required for the identified EITE customers; and (4) Monitoring of check cutting
activities related to Net Energy Metering customers.

2013 2014 2015
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Template D 4: Costs and Revenues by Rate Schedule

Rate Schedule
(A)

Forecast MWh
Sales
(MWh)
(B)

Forecast GHG
Revenue Reqt

($)1

(C)

Rate Impact
($/kWh)2

(D)

Forecast GHG
Revenue ($)3

(E)

Forecast MWh
Sales
(MWh)
(F)

Forecast GHG
Revenue Reqt

($)1

(G)

Rate Impact
($/kWh)2

(H)

Forecast GHG
Revenue ($)

(I)
DR 7,106,077 25,028,481$ 0.00352 73,890,006$ 101,924 N/A N/A 93,956$

TOU DR 0 $ 0.00352 30,509$ N/A N/A $
DM 45,041 156,299$ 0.00352 934,698$ 1,086 N/A N/A 1,481$
DS 18,322 63,930$ 0.00352 325,705$ N/A N/A $
DT 145,046 519,222$ 0.00352 1,991,252$ 16 N/A N/A $

DT RV 4,067 14,559$ 0.00352 100,709$ N/A N/A $
DR TOU 12,776 45,727$ 0.00352 68,808$ 861 N/A N/A 178$
DR SES 5,261 8,019$ 0.00317 104,500$ 4,777 N/A N/A 59$
EV TOU 70 187$ 0.00317 $ N/A N/A $
EV TOU 2 36,290 123,667$ 0.00317 323,588$ 2,678 N/A N/A 207$

A 1,920,774 6,164,441$ 0.00319 1,986,486$ 14,057 N/A N/A 21,131$
TOU A 0 $ 0.00319 108,515$ 152 N/A N/A 229$
ATC 60,190 135,625$ 0.00319 83,804$ 308 N/A N/A 464$

A TOU 36,546 141,452$ 0.00319 19,098$ 1,563 N/A N/A 2,349$
AD 35,011 132,933$ 0.00339 46$ N/A N/A $

AL TOU 6,659,036 22,542,284$ 0.00339 737,888$ 20,147 N/A N/A 236,742$
AY TOU 89,561 325,124$ 0.00339 3,214$ 214 N/A N/A 300$
DGR 35,195 132,532$ 0.00339 397$ N/A N/A $

A6 TOU 49,875 163,464$ 0.00339 22,500$ N/A N/A 201,778$
OL TOU 3,613 12,518$ 0.00339 $ N/A N/A $

PA 75,059 236,085$ 0.00288 32,460$ 412 N/A N/A 598$
TOU PA 0 $ 0.00288 341$ N/A N/A $
PA T 1 226,741 633,263$ 0.00288 3,662$ 129 N/A N/A 187$

Streetlighting 103,651 241,022$ 0.00233 $ N/A N/A $
Total 16,668,202 56,820,834$ 0.00341 80,768,187$ 148,324 N/A N/A 559,658$

2Rate impacts are based on customer class.

Bundled Customers Unbundled Customers

1In accordance with Section 2.5. of the Amended Joint Investor Owned Utility Cap and Trade Greenhouse Gas Revenue Allowance Return Implementation Plan approved in D.13 12 003, any disparity
between the forecast of cap and trade costs incorporated into rates and actual cap and trade costs incurred will be captured as part of the larger ERRA true up process. SDG&E will true up total ERRA
balances either through its Annual Regulatory Account update filing (pursuant to D.09 04 021) or through the ERRA Trigger Mechanism (pursuant to D.07 05 008). Therefore, the GHG revenue
requirement included in column C does not include a GHG cost reconciliation.
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Template D 5: History of Revenue, Costs, and Emissions Intensity

Line Information
2013 2014 2015 2016 (forecast) 2017 (forecast)

1 Total GHG Costs ($) $61,221,829 $64,361,474 $60,419,989 $42,190,106 $56,139,037
2 Total GHG Revenues ($) ($82,453,505) ($76,756,698) ($79,929,224) ($82,588,399) ($85,466,355)

3 Emissions Intensity (MTCO/MWh) * 0.322 0.284

CONFIDENTIAL INFORMATION

* SDG&E Emissions Intensities are calcluated based on renewable energy consumed and RECs associated with consumpmtion in that year. It is not
adjusted for RPS Compliance banking or modifications to RPS Adjsutments in that year.
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UPDATED PREPARED DIRECT TESTIMONY OF 1

RICK JANKE 2

ON BEHALF OF3

SAN DIEGO GAS & ELECTRIC COMPANY 4

I. PURPOSE 5

This testimony outlines SDG&E’s projected ongoing education and outreach costs related 6

to the crediting of greenhouse gas (“GHG”) allowance revenues on customers’ bills in the year 7

2017, as part of the ERRA proceeding. 8

This testimony is based on recorded costs and projections set forth in my prior GHG 9

testimony, submitted on August 1, 2013 and September 1, 2013, April 15, 2014, and in my prior 10

ERRA testimony, submitted on April 15, 2015. 11

II. EDUCATION AND OUTREACH COSTS OVERVIEW 12

Beginning in 2013, Education and Outreach activity has included working with the Energy 13

Division and outside consultants to define those activities.  The Education and Outreach activity 14

was administered by the Center for Sustainable Energy under the statewide marketing education 15

and outreach efforts.  The utilities were tasked with implementing support communications such 16

as email, direct mail and bill inserts, and these costs were designated as administrative. 17

After the major media effort in 2014, communications have continued, with a focus on the 18

use of bill inserts, direct mail and email, which have been accounted for as administrative costs per 19

direction from the CPUC.  These communications have been implemented by the utilities and 20

feature the logo of the CPUC.  No additional statewide Education and Outreach activity has taken 21

place since that initial effort. 22

III. 2015 – COMPARISON OF RECORDED VS ACTUAL YEAR-END BALANCES23

In accordance with Findings of Fact (“FOF”) 13 of D.14-10-033, a reconciliation of 24

forecasted amounts with recorded amounts is presented in the direct testimony of witness Norma 25
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Jasso.  Specifically, Table 4 identifies the 2015 year-end recorded/forecasted account balances 1

with the 2015 year-end actual balances. 2

IV. 2016 – RECONCILIATION OF EXPENSE ACCOUNTS3

Pursuant to OP11 of D.14-10-033, a 2016 fourth quarter update for revenue and expenses 4

is provided in section VI of the direct testimony of witness Norma Jasso.  It includes a description 5

of the 12/31/2016 true-up for the three GHG revenue and expense accounts.6

V. 2017 COST PROJECTIONS 7

For 2017, I have included in Template D-3: Detail of Outreach and Administrative 8

Expense Education and Outreach costs at the same level as in 2016 —i.e., $140,000, designated 9

for a potential statewide education/outreach effort pending direction from the CPUC and $47,500 10

for other administrative costs such as bill inserts, emails and IT related costs.  My total projection 11

is $187,500.  As in 2015 and 2016, if there is no statewide effort, SDG&E will use the funding 12

outlined here to provide additional messaging about GHG allowance revenues in the local market, 13

as directed by and coordinated with the Energy Division and other utilities. 14

In 2017 there is a potential to revise the Education and Outreach approach based on the 15

outcome of the effort proposed by Southern California Gas Company to use of direct, targeted 16

communications to educate consumers about GHG.  If this effort is successful at reaching its 17

awareness goals, it could be a model for use by electric utilities.  Currently this effort is on hold, 18

awaiting further direction from the Energy Division.   19

This concludes my Prepared Direct Testimony.   20
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VI. QUALIFICATIONS  1

My name is Rick Janke.  I am employed by San Diego Gas & Electric Company 2

(“SDG&E”) as the web and communications manager.  My business address is 8306 Century Park 3

Court, CP-41F, San Diego, California, 92111.4

I graduated from Colorado State University in 1980 with a Bachelor of Arts degree in 5

Journalism.  I have over 35 years of experience working in communications, marketing and 6

advertising in various industries.  I have worked in energy-related companies for over 27 years, 7

always in the communications area.   8

I have been employed by SDG&E as the web and communications manager since March, 9

2010.  In this position, my responsibilities include overseeing customer communications, the 10

teams working on the company’s information website (www.sdge.com), and the display aspects of 11

the transactional website (myaccount.sdge.com)   12

Prior to my current role at SDG&E, I served as a Communications Manager at Sempra 13

Energy.  Throughout my career, my roles have included copywriter, communications advisor, 14

advertising manager and marketing communications manager.  I previously held positions at 15

Murlin/Dila (an advertising agency), Sharp HealthCare, SDG&E, Sempra Energy and Sempra 16

Energy Solutions.17
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